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Richard Davidson of Thombert Inc. won the Legend of
Manufacturing award for companies having between
100 and 300 employees.

Roger Brown of Precision Pulley & Idler
won the Manufacturer Export award.

ELEVATE IOWA

“As one of lowa’s largest industries, manufacturing contributes $28 billion
annually to the state’s economy,” said ABI President Mike Ralston. “It's an honor
to recognize the founders and leaders of these amazing Iowa companies, and to
thank them for the outstanding contributions they make to our state.”

Congressman David Young attended the dinner and addressed the crowd as
the program ended. Young has been recognized by both the National Association
of Manufacturers and the U.S. Chamber of Commerce as a champion for manufac-
turing and business.

THE LEGENDS IN IOWA MANUFACTURING EVENT WAS
SPONSORED BY THE FOLLOWING COMPANIES:

Platinum sponsor: Des Moines Area Community College

Gold sponsors: CIRAS, Community State Bank, lowa Economic Development
Authority

Silver sponsors: ACS, Agri-Industrial Plastics, CIBC, CIPCO, Graham Construction
Co., Kreg Tool Co., QPS Employment Group

Bronze sponsors: APICS, Bank of America Merrill Lynch, Bank of the West, Capital
One, Indian Hills Community College, Kirkwood Community College, Neumann
Brothers, Northeast lowa Community College, Purdue University Global, Re-
genexx, Stellar Industries, TrueNorth, UEA
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Il IADG Energy Bank

Low-Cost Financing for Business
Energy Efficiency Projects

Loans: $50,000-$300,000
Rate: 1%

Term: Up to 10 Years
Origination Fee: 1%

Eligible Borrowers:

The IADG Energy Bank is focused on making
loans to businesses and industries for energy
efficiency improvements and renewable energy
projects. Preference will be given to
manufacturers.

Services Provided:

Easy Application and Approval Process
Independent and Unbiased Project Review
Customized Financing Solutions

Project Implementation Assistance
Ongoing Project Monitoring and Support

Contact:

Bruce Nuzum
800-888-4743, bnuzum@iadg.com
www.IADG.com/EnergyBank

IADG

lowa Area Development Group
PARTNERS IN PROGRESS

Facebook.com/IADG.IA - Twitter.com/[ADGIOWA

CAPITOL BUSINESS

ABI Board Sets 2019
Legislative Priorities

Since this edition is about what Iowa busi-
ness leaders are thankful for, I want to thank
you for the opportunity to represent your com-
pany and employees — both at the Capitol and in
meetings with state agencies. The public policy
team is grateful for the opportunity to help edu-
cate legislators and elected and appointed state
officials — in a bipartisan manner — about why

Nicole Crain

pro-jobs policies are important to you.

We are also thankful the elections are over
and the focus has shifted to the 2019 legislative

Senior Vice President,
Public Policy, ABI

ncrain@iowaabi.org

session. With that, we want to share with you
the priorities approved by the ABI board of di-

rectors at its September meeting:

The Iowa Association of Business
and Industry is proud to have served as
the Voice of Iowa Business since 1903.
ABI is a member-driven organization,
and its legislative priorities reflect the
goals of business and community lead-
ers across Iowa.

Iowa is the No. 1 state, according to
the U.S. News & World Report, and ABI
members want to help Iowa stay on top.
The 2019 legislative priorities are oppor-
tunities for Iowa and ABI to continue
Building on the Best.

Workforce — As the organization that rep-
resents 1,500 member companies that em-
ploy more than 330,000 working Iowans,
we understand the importance of a quali-
fied workforce and a robust talent pipeline.

« ABI supports implementation of the
Future Ready Iowa legislation that
was passed in 2018. ABI supports the
Legislature focusing on work-based
learning opportunities and expand-
ing career and technical education
offerings to students at all levels. ABI
encourages the Legislature to con-
tinue support of programs that have
been successful in addressing the
workforce shortage, such as Home
Base Iowa and Elevate Advanced
Manufacturing.

e Unemployment Insurance — Chal-
lenges with Iowas unemployment
insurance benefit system discourage
individuals from obtaining full-time
employment and must be addressed.

» Workforce Housing — As Iowa com-

panies continue to hire individuals
throughout the state, more work-
force housing is needed. ABI sup-
ports expanding the workforce
housing tax credit program to pro-
vide rural communities access to
development/redevelopment.

Competitive Business Climate - ABI looks
for ways to support a competitive busi-
ness climate and ensure a rock-solid
foundation for businesses to grow and
expand. ABI supports:

« Broadband internet connectivity
and access. ABI supports investment
in Iowas broadband and Internet
Protocol (IP)-enabled services.

o A business-friendly tax system
that creates clarity and consisten-
cy for Iowa businesses.

Regulatory Reform — ABI members work
to comply with many regulations at the
local, state and federal level. Continual
review of existing regulations is neces-
sary to spur economic growth. ABI sup-
ports legislation and policies that are no
more stringent than the federal govern-
ment and that:

o Streamline environmental permit-
ting requirements, reducing cost and
time for businesses and the state.

» Reduce complexity and provide for
efficient compliance with the state
tax code.

« Eliminate outdated policies that
hinder small business expansion. ®
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CALENDAR OF EVENTS
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DECEMBER 6
Connecting Statewide Leaders
Oskaloosa| 11 AM
DECEMBER 6-7
Leadership lowa
Oskaloosa | Topic: Business & Industry/Workforce
JANUARY 16
Legislative Briefing and Reception
Community Choice Credit Union Convention Center | Des Moines | 3:30 PM
JANUARY 16-18
Leadership lowa
Des Moines | Topic: Government
MARCH 7-8
Leadership lowa
Cedar Rapids | Topic: Public Safety/Security, Community Preparedness &
Response

| Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.

GET TO KNOW

MEET OUR NEWEST
ABl| MEMBERS

Visit our newest members’ websites, and see what they're up to:

Central Bank | www.centralbankonline.com
Cerebral Group LLC | www.icerebral.com
Midland Plastics Inc. | www.midlandplastics.com
Corporate Image | www.corp-image.com
Happy Medium | www.itsahappymedium.com

[m, u]

Learn more about how ABI membership could benefit
your company by visiting

www.iowaabi.org/membership/why-abi

TOMORROW MIGHT CHANGE.
OUR COMMITMENT NEVER WILL.

At Grinnell Mutual, we're always looking forward to tomorrow.

So even if the plans you have for your business aren’t the same
as what the future holds, you'll be ready. Because we're ready.
Trust in that. Trust in Tomorrow.®

AUTO | HOME | FARM | BUSINESS

S GRINNELL

grinnellmutual.com MUTUAL.

“Trust in Tomorrow.” and “Grinnell Mutual” are registered trademarks of Grinnell
Mutual Reinsurance Company. © Grinnell Mutual Reinsurance Company, 2018.
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AHEAD OF THE CURVE

ABI FOUNDATION:

A CUSTOM PUBLICATION FOR ABI

Working to keep lowans in lowa

There are initiatives throughout the state working to de-
velop and prepare our high school students, college students
and young professionals for successful careers in Iowa. Your
company is most likely engaged in outreach and recruitment
programs, designed to encourage students to add your name
to their list of potential future employers. The competition is
fierce for skilled workers across our state, so gauging the inter-
est of these young people needs to begin early, and the cultiva-
tion of these relationships over time is imperative to attract-
ing and retaining this talent in the future.

Alarge part of our mission at the ABI Foundation is to build
and strengthen Iowa's workforce. We do this through programs
and initiatives that impact the lives of lowans at every stage,
from students to seasoned professionals. We've found the main
component causing young people to look outside the state for
opportunities after graduation is simple: awareness.

To the right are survey results from our high school
(Business Horizons) and college (Leadership Iowa Univer-
sity) students who took part in our 2018 programs. These
students come from a wide variety of socioeconomic back-
grounds and geographic locations across the state. They are
our best resource for information and trends that pertain
to their age groups.

Students are simply not aware of all of the amazing op-
portunities for them here in Iowa, oftentimes in their own
backyard. After just five days, their awareness grew tremen-
dously, which equates to more students knowing they can
fulfill their goals here in our great state.

As Iowans, we tend to be humble and quietly accept our
successes while we work toward the next goal. Iowa: It's time
to be loud! Let’s continue to work together to show these tal-
ented students how successful they can be in Iowa. ®

STUDENTS WERE ASKED
IF THEY FELT THEY HAD A
STRONG AWARENESS OF
OPPORTUNITIES IN IOWA

Their response was ranked on a scale from I to 5
(1 = strongly disagree to 5 = strongly agree)

Business Horizons (high school) students
who answered agree and strongly agree:
BEFORE: AFTER:

40% 94%

Leadership lowa University (college) students
who answered agree and strongly agree:

BEFORE: AFTER:

35% 100%

EMBARRASSED EXECUTIVE

Mike Teachout

President,
Focus OneSource

mteachout@
focusonesource.com

How do your customers know you
are thankful for their business?

The month of November is the beginning
of the holiday season and the perfect time
to show your customers that you are grate-
ful for their business. If your company is like
most, your focus is usually on new business.
How many times have you seen a business at
which you are currently a customer, offering
enticements to attract new customers? What
am [, chopped liver?!

November is the perfect time to express
extra thanks as the season of thankfulness
creeps in. Here are four ideas that you may
want to consider implementing to show your
customers just how much you care:

e Send a handwritten thank you - It
doesn't have to be long to make an im-
pact. Just tell them how much you ap-
preciate them.

o Help them learn - Take advantage of

your company blog and social media
accounts to share relevant information
about your company and industry.

e Check in - Reach out to your custom-
ers periodically to see how things are
going, ask about any questions or con-
cerns they may have and to give impor-
tant updates.

« Invite customers to a company event
- This is a great opportunity to connect
with your customers outside of the
typical work environment.

A simple ‘thank you' is the best way to
express your gratitude to your loyal clients.
Not only will they feel appreciated, but it can
also open up the conversation to any ques-
tions or concerns your customers may have.

Enjoy the holidays. ®

ADVISORY COUNCIL

STEVE CASSABAUM
21st Century Rehab

JIM NALLEY
BCC Advisers

PAUL DREY
Brick Gentry P.C.

DEBI BULL
BrownWinick Law Firm

MIKE O’'DONNELL
CIRAS

JUSTIN ZIMMERMAN
CliftonLarsonAllen

JEFF LESS
EMC Insurance

KELLY KIMMICH
Far Reach

MICHAEL TEACHOUT
Focus OneSource

BRIAN CROTTY
HDH Advisors

JULI JENKINS
LMC Insurance and Risk Management

LANCE GARDNER
Principal

BRETT BURKHART
Shift Interactive

ANN BLOCK
Tero International

JODI SCHWEIGER
The Iowa Clinic

GREG SHIREMAN
Wellmark, Inc.

CASEY CASON
Wells Fargo



