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NEVER GETS STUCK IN TRAFFIC

lowa has built a business environment that clears away obstacles to your success.
We’re a right-to-work state with the second lowest cost of doing business—and
one of the lowest costs of living as well. We offer programs that help you keep your
employees’ training up-to-date. Certified sites that are ready to roll when you are.
And there’s our commute—one of the shortest commutes in the nation. So you can
spend more time meeting your business goals. Without missing your kids’ soccer
goals. Visit our website today. Learn why lowa is where opportunity /ives.

iowaeconomicdevelopment.com I ( )WA
®
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lowa Association of Business and Industry. “The Voice of lowa
Business since 1903" is the largest business network in the
state (serving as lowa's state chamber) with a long legacy of
advocating for a competitive business climate in lowa. ABI

offers its nearly 1,500 member companies and their employees
opportunities to network, learn best practices in lean processes,
workforce, workers' compensation, controlling health care costs,
employee drug testing, environmental issues and leadership. ABI
works “to foster a favorable business, economic, governmental
and social climate within the State of lowa so that our citizens
have the opportunity to enjoy the highest possible quality of life.”
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A VIEW FROM THE TOP

Silent leaders help drive

lowa'’s economy

As you read this column, ABI is prepar-
ing for Iowa Business Day on the Hill 2017. We
thank our partners, the lowa Chamber Alli-
ance and the Iowa chapter of the National
Federation of Independent Business, for
their participation.

We also thank those of you reading this
column in advance for your participation. You

Lori Schaefer-Weaton

ABI Chair know that at ABI, we take seriously our job to
. . . advocate on behalf of increasing economic op-

Agri-Industrial Plastics Co., -

Fairfield portunity for Iowans. We have great respect for

elected officials, and we believe that educating
them about business is some of the most im-
portant work we do. So again, thank you.

This edition of Business Record Iowa car-
ries a great cover story about silent leaders in
Iowa. I believe you will enjoy this feature on
some interesting Iowa companies, companies
of which you might not be aware, but that are
leaders in their respective industries. Let us
hear from you about other silent leaders.

lori.schaefer@aipcompany.com

Finally, about a month ago, I led a delega-
tion of ABI leaders to Dubuque. While there,
we met with media representatives and oth-
ers about the upcoming Taking Care of Busi-
ness Conference. I can share with you that
there is great excitement in the tri-state re-
gion about ABI coming to town in June.

You can count on Dubuquers to roll out
the red carpet to help make your 2017 confer-
ence experience the best ever. I continue to
be excited about the hospitality, speakers,
venues and networking that you will see at
ABI's 114th annual meeting,

So,if you haven't already done so, finalize
your plans now to join your ABI colleagues in
Dubugque June 6-8 for the ABI Taking Care
of Business Conference. You do not want to
miss it! Register now at www.abitakingcare-
ofbusiness.com.

Thank you once more for your support.

JOIN US

LEARN BEST PRACTICES AT UPCOMING

WORKERS’ COMP SEMINAR

Workers' compensation is a necessary and impor-
tant responsibility of employers, but it doesn't
have to be a burden. ABI's upcoming Workers'
Compensation seminar will offer best practices
and innovations that can help mitigate risk and
help get employees back on the job sooner.

tify, analyze, control and monitor risk within
an organization.

« Insight on how to improve your accident in-
vestigation program from Chuck Martinek
of LMC Insurance & Risk Management.
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Maria Davis
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Office Manager Laura Stegemann

Inside Sales Representative Alison Damon

Chairman Connie Wimer
Publisher Janette Larkin

Business Record® (USPS 154-740, ISSN 1068-6681) is published by
Business Publications Corporation Inc., The Depot at Fourth, 100-4th
Street, Des Moines, lowa 50309, (515) 288-3336. Contents © 2017
Business Record. Published weekly. Annual subscriptions $69.95.
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« Elizabeth Coonan, an attorney at BrownWw-

Highlights of this biannual seminar include:

«  Anupdate on legislative activity at the State- .
house from ABI public policy team members
Nicole Crain and Jessica Harder.

e A presentation by Larry Readout of EMC
Insurance Cos. on how to use risk manage- .
ment to control workers' compensation risks.
Learn about a framework and tools to iden-

inick Law Firm, will discuss recent develop-
ments in workers' compensation case law.

Jason Horras of 21st Century Rehab will ex-
plain how to reduce recordable injuries in the
workplace through proactive early interven-
tion and applied OSHA “first aid.”

A discussion led by Waleed Wadi of Nationwide
on the partnership of pre- and post-loss strate-
gies to encourage and facilitate return to work.

WHAT: WORKERS’ COMPENSATION: BEST PRACTICES, LESSONS LEARNED,
AND IDEAS FROM THE INNOVATORS

WHEN: THURSDAY, MARCH 30, 8:30 A.M. - 3:05 P.M.

WHERE: ABI OFFICE, 400 EAST COURT AVE., SUITE 100, DES MOINES

TO REGISTER:  VISIT WWW.IOWAABI.ORG/EVENTS
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Rowena Crosbie

President, Tero International
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The Shoulders of

GIANTS

What does it mean to “fly below the radar"?
The phrase traces its origins to military aircraft
that would fly beneath radio detection and rang-
ing, or “radar,” to avoid discovery by enemies.

In business, the phrase flying below the ra-
dar has a couple of meanings:

To describe someone who is trying to conceal bad
behaviors from detection.

To describe someone who prefers not to draw
attention to him/herself.

It is the latter characterization of flying un-
der the radar that is the focus of this issue on si-
lent leaders.

By definition, leadership is about leading
other people. Complete silence is therefore not
possible. What we do see and admire across var-
ied industries are leaders who modestly lead with
a keen focus on people and goals instead of on
drawing attention to themselves.

Consider this enchanting story with a mili-
tary connection.

The new school year had just begun at Rob-
inson High School in Little Rock, Ark. Martha
Cothren, a social studies teacher, taught her stu-
dents a powerful lesson on that day in September
2005 when they arrived to school to find there
were no desks in the classroom.

When the students inquired about their
desks, she said, “You can't have a desk until you
tell me how you earn them.”

The young people pondered the question
and came up with a few ideas. Some wondered
if they earned the desks by getting good grades.
Some speculated that they might earn them with
good behavior. She told them that was not how
they earned the desks.

By early afternoon news of this unusual ex-
periment had spread. A television crew arrived
to report on the crazy teacher who had taken the

desks away. Finally the last period came and no
one had figured out how they earned their desk.
She invited the students to sit around the edges
of the room on the floor so she could tell them.

She opened the door to the classroom and
welcomed 27 U.S. military veterans, wearing their
uniforms, to the classroom. Each veteran was car-
rying a desk. They placed the desks in rows and
then stood by the walls.

The students had their aha moment. They
were beginning to understand how the desks
were earned. Ms. Cothren said, “You don't have to
earn those desks. These guys did it for you. They
put them out there for you, but it's up to you to sit
here responsibly to learn, to be good students and
good citizens, because they paid a price for you to
have that desk, and don't ever forget it.”

As Isaac Newton said, “If I have seen further
than others, it is by standing upon the shoulders
of giants.”

In 2006 the Veterans of Foreign Wars named
Martha Cothren as their “Teacher of the Year.”

What tips does this story hold for leaders?

1. Silent leaders celebrate contributions. They don’t make it about
themselves. The teacher in this story tapped her creativity to honor
people, in this case veterans, in a meaningful and memorable way.

2.  Silent leaders inspire people. The leader challenged her students
to reflect on those who came before them. It is a powerful lesson that
extends far beyond the standard coursework she leads daily.

3. Silent leaders mobilize where needed. The veterans featured re-
mind us of the daily examples of leadership through selfless service that
we see demonstrated in the careers of men and women in uniform.

These are important tips for all leaders to re-
member - both the silent and the not-so-silent.
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Customers choose businesses they can TRUST.

How do they know they can trust you?

GET ACCREDITED BY THE BETTER BUSINESS BUREAU.

“CIPCO became a BBB accredited business
in 1993 because we saw value in advancing
trust in the marketplace and expanding
our network of trusted business partners.
If anything, those reasons are even more

important to business success today.” BBB

DENNIS MURDOCK
bbb.org

EVP & CEO, CIPCO CI

Central lowa Power Cooperative
A Touchstone Energy” Cooperative )QT)(
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Critical

Feeding the world is a major task. That's why the many
agribusinesses inside the Cultivation Corridor are doing more
every day to ensure the needs of a growing world population are
met. This investment puts us at the forefront of ag innovation and
ensures a stronger economic future for lowa.

cultivationcorridor.org

cultivation

CORRIDOR®

The science that feeds the world.
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Brandon Foldes, Principal & CEO, and
Zane Muntz, Chief Creative Officer

SHYFT Collective, LLC
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Some of the most successful companies in Iowa excel at
what they do but often choose to be a silent partner that re-
mains behind the scenes.

“It's not about us; it's about the client making the right de-
cision and helping them execute,” says Brandon Foldes, whose
uncle started Bluestone Project Solutions, a project manage-
ment company headquartered in Johnston that does business
in 40 states. Foldes has been on board since 2005 and is now the
chief executive officer.

Bluestone has evolved from its early days as a real estate
planning and project management firm in 2004 to a full-ser-
vice approach that now includes a strategic planning process,
design conception and construction to full project execution
from start to finish. This gives Bluestone more options to offer
to businesses of all sizes, Foldes says.

Zane Muntz, chief creative officer, says the company de-
veloped its wide-scale approach so clients could have one point

of contact and see Bluestone as their trusted adviser. The com-
pany's third owner is Steve Reynolds, who serves as the chief
operating officer.

“We want to become that constant piece of communica-
tion throughout the project,” Muntz says. “The owner isn't fo-
cused on the project. Their attention is on doing business.

“Our services really aren't unique,” he continues. “It’s the
way we package our services to come together to what, in my
opinion, is going to lead the industry.”

Bluestones from-start-to-finish model is unique to the
Des Moines and Columbus, Ohio, markets, cities that the com-
pany considers its home markets.

“We see ourselves being on the front end and the innova-
tors in how projects are being led,” Muntz says.

While the company is known among the real estate and
development industries, it intentionally stays behind the
scenes. It doesn't have flashy signs at projects advertising its

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY
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In 2016, over 20,000 volunteer hours were completed by
40 employers to make a difference across the state of lowa.

GIVE BACK IOWA CHALLENGE
April 1 - May 31, 2017

Give Back lowa is back for its third year this April. During the
eight-week challenge, registered companies compete to have the
highest average number of volunteer hours per employee.
In partnership with:

volunteer AI I iant

. It's easy to participate, so register today at Energy.
v
|E2VWA VOLUNTEERIOWA.ORG WD Healthiest State
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name. Most of its growth and advertising is done through
word of mouth and customer referrals. Employees are asked
to be ambassadors to the community and get involved and en-
gaged in ways that allow them to develop relationships.

Bluestone has served as the project manager for Nation-
wide Insurance’s large Des Moines offices and its offices in
other locations. Other clients include Life Care Services, Food
Bank of Iowa, On With Life, Pigott, Des Moines Electrical Ap-
prenticeship Training Center and a relocation of Mercy Health
Network’s corporate office in Des Moines.

“There's areally strong correlation for (our client) and their
success and being able to be that silent leader,” Muntz says. “I
think if we were out there trying to promote ourselves, I don't
think our clients would see us in the same way. Our focus is on
having strong relationships and word of mouth. That's been a
really awesome way for us to grow, and in my opinion, it's the
best way for a company to grow.”

Bluestone is currently rebranding the company to SHYFT
Collective to bring attention to the “why” of the client’s needs
and the company’s unique set of team members with a variety
of talents that come together for projects, Foldes says.

Walk into most large commercial office buildings in down-
town Des Moines, and CI3 (Control Installations of Iowa Inc.) is
hard at work. The company is behind the scenes to operate and
manage aspects of building systems technology and security.

“You don't see the work we do,” says President Wayne Han-
sen, who founded CI3 in 1983. Since that time, he has acquired
other companies to expand his services and created an ESOP
to prepare for future retirement from the business. “It's above
the ceilings, below the floors, in the walls. It's behind the scenes
because you don't see our work except for a few sensors on the
wall or a camera in the corner, but there might be millions of
dollars’ worth of equipment in the building.”

CI3 plans, installs and services highly technical systems
that are used to control a company’s office building or campus.
These systems include automated building control, security

‘| think If we were

out there trying to
promote ourselves, |
don't think our clients
would see us in the
same way. Our focus
IS on having strong
relationships and word
of mouth. That's been
a really awesome
way for us to grow,
and in my opinion,

It's the best way for a
company to grow.”

Zane Muntz
Chief Creative Officer
SHYFT Collective, LLC
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systems, video systems, lighting and life safety. CI3 has devel-
oped its own software and applications for different security
and control systems.

For example, CI3 is in charge of the automatic doors when
one walks into an office building. The security software at the
check-in station was likely written by the company. The turn-
stile through which an individual walks is operated by the
company, as are the security cameras. The company also is re-
sponsible for the heating and cooling comfort of the building,
and ensuring energy efficiency is followed.

CI3isresponsible for seeing that individuals only go to ar-
eas where they have approved access.

“Everybody has a different security level, and we help
with that to get the correct people in the correct places and
make sure they don't go where they're not supposed to go,”
Hansen says.

CI3 has installed the security for 13 casinos in Iowa and
surrounding states. The company has more than 700 active cli-
ents that include the health care, banking, insurance, technol-
ogy, manufacturing, government and education industries.

Hansen says he has expanded the company from just him-
self to 130 employees through relationship building. CI3 has a
95 percent retention rate among its customers.

“For the type of work we do, advertising does not do a lot
for us,” he says. “It's very specialized, and you have to prove
what you do.”

CI3 was able to secure a large energy-savings project for
the University of Iowa campus and get in with a large Des
Moines insurance company 20 years ago that paved the way
for its security work. Hansen describes both projects as step-
pingstones for the company that helped build its credibility.

Kuder Inc. of Adel plays a worldwide role in helping stu-
dents decide what career they might be interested in, from
supporting classroom curriculum to providing professional
development. The company takes a comprehensive approach
to career assessment and development.

74N,
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ASK ABOUT OUR EXCLUSIVE BUY
ABI AFFINITY PROGRAM BENEFITS!

RIRREX vy @

Office interiors and products

-y FURNITURE
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FREE )
H n STATEWIDE DELIVERY A |1 1
o ® ON ALL SUPPLY ORDERS Stee

STOREY KENWORTHY | 800-622-4536 | WWW.STOREYKENWORTHY.COM

WHAT KEEPS YOU
UP AT NIGHT?

« PROTECT YOUR BUSINESS

« REWARD YOUR KEY EMPLOYEES

« COORDINATE YOUR SUCCESSION PLAN

« OVERSIGHT OF YOUR RETIREMENT PLAN

AP Northwestern Mutual
g
=" Wealth Management Company

2414.128th Stree

MCGILL JUNGE

mcgilljlunge.nm.com WEALTH MANAGEMENT

05-5000 © 2017 Edward McGill, and Ross A. Junge, Northwestern Mutual representative and associate representative, use McGill
Junge Wealth Management as a marketing name. McGill Junge Wealth Managementis not a legal entity or separate business.
Northwestern Mutual s the marketing name for The Northwestern Mutual Life Insurance Company (NM), Milwaukee, Wi (life and
disability insurance, annuities, and life insurance with long-term care benefits) and its subsidiaries.

SAD,

%)

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

1

|

AB

Business Record IOWA | March 2017

o
o5}



IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

2
ABI;

Business Record IOWA | March 2017

—
o
W

A CUSTOM PUBLICATION FOR ABI

“We help people discover and achieve what they want to
be,” says Bethney Ahrendsen, executive vice president for com-
munications for Kuder, a career guidance solutions provider.

The company’s assessments are based on Dr. Frederic Kud-
er’s research that dates back to 1938. More than 1 million peo-
ple worldwide used his Kuder Preference Record as a career
guidance tool from the 1950s to 2000. Phil Harrington, Kuder’s
president and chief executive officer, acquired the rights to the
Kuder name and its research in 1997.

Harrington has taken the company from a paper-based
entity into the digital age. The company’s growth occurred in
steps starting with surveys of school counselors from across
the United States. Harrington wanted to know what resources
they needed to advance career development in their schools
and to prepare students by using a research-based method.

Ahrendsen says it was quickly determined the system
needed to be online. It has grown into an information source
that includes the ability to take assessments; explore careers
and majors, and learn about the colleges and technical schools
that offer them; share an e-portfolio; and create a resume.

“Starting from a mere paper assessment, the capabilities
and how everything is interconnected to make that career
plan, has grown so much over the years,” Ahrendsen says.

Ahrendsen says the Kuder name is fairly familiar in educa-
tion, specifically the career and technical area, but will likely
take off in Iowa this year. The lowa Department of Education
selected one of Kuder's programs as the state’s designated ca-
reer information and decision-making system. School districts
will use the program to ensure their students meet state career
and technical education standards.

“It will grow with the endorsement,” Ahrendsen says.

The company already has worldwide reach. It's helped
more than 155 million across the globe from Singapore and
Australia to Portugal and the Middle East. Ahrendsen says the
company's worldview is to help individuals find their career
passion but to also bridge the economic development divides
between countries and help countries prepare their workforce
to compete in a global economy.

Kuder has programs for the earliest school child to adults,
but most of its work is within secondary education, Ahrendsen
says. lowa schools might use Kuder's curriculum to develop a
careers course for students or use the company’s online tools
for students to take career assessments. This might include
clusters of occupations the student is suited for based on a ca-
reer interest, an assessment of the student’s skills to generate
a career cluster, or a work values assessment so students can
learn whether they will like and enjoy their selected career.
School counselors use Kuder's tools in one-on-one guidance
sessions with students as they advise about colleges and a ca-
reer path. Students also can use Kuder's tools to create a course
outline for each year of middle and high school to meet gradu-
ation requirements and to prepare for a major.

Ahrendsen says that all of Kuder's tools and programs are
research-based, and that the company’s tools are a consistent
resource for school districts and users from the start of their
education until they're finished.

“As you're working through your educational life and into
a career, you can have one consistent resource to guide along
the way,” she says. &
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WHAT'S YOUR NEXT MOVE?

When it’s your business, it's always about what's next.

Successful businesses trust Business Record Iowa
with their marketing budgets to strengthen business
relationships at the highest level and to build brand
equity within the marketplace.

REACH THE PEOPLE
WHO COUNT.

Call (515) 288-0711 to make your move
on 2017 marketing opportunities.

Business Record
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<44 EVENT REWIND

Connecting Statewide Leaders MARCH 2 | IOWA CITY

Dozens of ABI members, Leadership lowa

participants and others gathered at McCord Indoor
Club at Kinnick Stadium in lowa City to hear Dr.
Richard Deming, founder of Above + Beyond
Cancer, the speaker for the March Connecting
Statewide Leaders forum. Dr. Deming spoke about
the organization, which helps cancer survivors and
caretakers live their best life, including a recent
trip to Kenya and Tanzania, where they climbed to
the summit of Mt. Kilimanjaro.

THANK YOU TO OUR TOP SPONSORS

L

ﬁ Tippie
College of P
] Busmgess ' I

THE UNIVERSITY OF lowA
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lowa Business Day on the Hill Reception

Scenic Route Bakery | 350 E. Locust St. | Des Moines BUSINESS PACKAGE ENHANCEMENTS
5-7pm.

MARCH 14 CYBER LIABILITY AND DATA

lowa Business Day on the Hill

ABI Office | 400 E. Court Ave., Suite 100 | Des Moines BREACH RESPONSE COVERAGE

9-11:15a.m.
MARCH 14
March Board Meeting . . .
ABI Office | 400 E. Court Ave., Suite 100 | Des Moines Any business handling customer data will, sooner
1:30 p.m. or later, be confronted with the challenge of a data
"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" breach. It's not a matter of “if” but “when.”
MARCH 30

Workers’ Compensation: Best Practices and Lessons Learned

A data breach isn’t always a disaster. But
ABI Office | 400 East Court Ave, Suite 100 | Des Moines y

9am. mishandling it is. Your customers trust your
————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————— business to keep their personal data secure, and
MARCH 31 you have too much to lose to risk mishandling it.
Legislative Update Teleconference (Members Only)

Teleconference

8am.

Give us a call.
APRIL 28 We can help you build your commercial book of business.
Legislative Update Teleconference (Members Only)

Teleconference

8a.m.

fffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff GRINNELL AQUTUAL

JUNE 6-8 e SN CE 1909

Taking Care of Business Conference
0 0 @ www.grinnellmutual.com

Dubuque

Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.
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Offering a Wellness Program Makes Sense

Lynn Kooker, MS, CHES

Client Relations & Wellness,
Focus OneSource

lkooker@focusonesource.com

Wellness programs make sense. For years, large employers
have realized this and have reaped the rewards of
comprehensive wellness programming. Elaborate incentive
strategies, online portals, and on-site fitness centers and
cafeterias have proved to increase employee well-being and
company productivity.

Although the direct impact of wellness programming on
health insurance premiums remains foggy, the impact on
overall employee health, engagement, productivity and morale
has been well documented. Not to mention that adding
wellness to a benefit package is a powerful tool to attract and
retain highly qualified employees.

Small and midsized employers, however, struggle to offer
this benefit due to the frustration, time and cost of trying
to make a large employer program work for them.

There are options, however:

1. Offer to reimburse or reward employees for
participating in programs on their own, such
as community events, weight loss programs or
tobacco cessation programs.

2. Designate a staff member or committee to
implement programming. Incorporate programs
such as Live Healthy America that have everything
needed for a small business to participate.

3. Partner with a wellness vendor to coordinate and
run your program for you. There are programs
designed for small and midsized groups that rival
wellness programs of even the largest employers,
including a customized online platform, health
risk assessment, employee assistance program,
health coaching, on-site programs and more.
Programs such as Focus OneWellness, offered by
Focus OneSource, also include the services of a
wellness professional to relieve the burden of the
business owner or staff to plan and implement
programming, for minimal cost.

An employee benefit that provides resources for employees
and their families, increases productivity, aids in retaining
and recruiting valuable employees, helps to contain health
care costs, and improves employee morale isn't too good to
be true. It just makes sense.

Strategic Legal Advice.
g Go0smann

www.GoosmannLaw.com
410 5th Street, Sioux City, lowa

Call Us Today! 712.226.4000
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CAPITOL BUSINESS

Il IADG Energy Bank

ABI PRIORITIES ADVANCE

AT IOWA STATEHOUSE

Nicole Crain

Senior Vice President,
Public Policy, ABI

ncrain@iowaabi.org

The first legislative funnel was March 3, and several
ABI priority issues moved forward. A funnel is a self-
imposed legislative deadline established to minimize the
number of bills pending and to help legislators direct
their focus on a fewer number of bills. The second leg-
islative funnel is March 31. In order for bills to pass the
second funnel, they have to have been voted out of one
chamber and out of a committee in the opposite chamber.

Here is a summary of some ABI priority issues that
have moved forward. Read ABI's weekly e-newsletter for
the most up-to-date information on pending legislation.

Workforce — Improving the quality of lowa's work-
force is a year-round goal focused on participation in
public-private partnerships like Future Ready Iowa Alli-
ance, Home Base Iowa and ABI members’ support of our
own Elevate Advanced Manufacturing initiative. There
are a few proactive pieces of legislation ABI is supporting.

SF 274 encourages school districts to establish edu-
cational standards for students. The legislation also es-
tablishes a computer science work group to look at how
educational standards would help students excel in
math and those fields designated as career and technical
education. The work group includes education, business
and labor representatives.

Competitive Business Climate — Sustaining Iowa's
competitive business climate is a main focus of the ABI
public policy team this session. There are several pieces
of legislation that are pending that will make Iowa a
more competitive place for employers.

HF 518/SF 435 brings Iowa’s workers’ compensa-
tion system back into balance and addresses recent
Supreme Court and administrative law judge deci-
sions that have eroded the exclusive remedy of Iowa's
system. Iowa has gone from fifth best in the country 11
years ago to middle of the pack, in terms of employer
premiums. Benefits for employees have not changed,
but premiums have increased due to aggressive plain-
tiff attorneys and activist judges.

HF 295 pre-empts local government entities from
enacting wage and benefit legislation. The patchwork
that has existed in the state the last two years has been
an administrative nightmare for employers. The legisla-
tion in the Iowa House will address that issue and rein-
force the fact that the state is responsible for setting the
policy for wages and benefits, not counties and cities.

Environmental Investment and Accountability —
ABI staff spends hours working on environmental reg-
ulations and working with Iowa DNR throughout the
year, not just during the legislative session. The main
legislative issue addresses lowa's water quality and poli-
cy that aligns with Iowa’s nutrient reduction strategy.

Another piece of legislation, HSB 24/SSB 1044, elimi-
nates duplicative reporting to the Iowa Utilities Board
with some forms that are already required by the federal
government. ABI supports this regulatory reform bill.

Low-Cost Financing for Business
Energy Efficiency Projects

Loans: $50,000-$300,000
Rate: 1%

Term: Up to 10 Years
Origination Fee: 1%

Eligible Borrowers:

The IADG Energy Bank is focused on making
loans to businesses and industries for energy
efficiency improvements and renewable energy
projects. Preference will be given to
manufacturers.

Services Provided:

Easy Application and Approval Process
Independent and Unbiased Project Review
Customized Financing Solutions

Project Implementation Assistance
Ongoing Project Monitoring and Support

Contact:

Bruce Nuzum
800-888-4743, bnuzum@iadg.com
www.IADG.com/EnergyBank

IADG

lowa Area Development Group
PARTNERS IN PROGRESS

Facebook.com/IADG.IA - Twitter.com/IADGIOWA
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NEED TO KNOW

Robert Richman

Culture Strategist and
Co-creator, Zappos Insights

Dr. Bill Withers

Full Professor and Leadership
Fellow, Wartburg College

Tommy Spaulding

Founder and President,
Spaulding

A CUSTOM PUBLICATION FOR ABI

Meet the 2017 ABI conference keynote speakers

Robert Richman, an expert culture strategist who
helped harness the winning employee culture at Zappos,
will headline the list of keynote speakers at the 2017 Tak-
ing Care of Business Conference.

Richman was the co-creator of Zappos Insights, an
innovative program focused on educating companies on
the secrets behind Zappos' amazing employee culture.
He has gone on to teach culture in person at companies
like Google, Toyota and Eli Lilly and has pioneered a
number of innovative techniques to build culture, such
as bringing improv comedy into the workplace.

“We all know in our own businesses that culture re-
ally does define whether or not we win or lose,” said Lori
Schaefer-Weaton, ABI chair and president of Agri-Indus-
trial Plastics during an event announcing the speakers
in Dubuque. “It's a huge part of what we drive as leaders,
and I'm really excited for the insight that Mr. Richman
will be able to provide.”

The second keynote speech will come from Tommy
Spaulding, who has been teaching heart-led leadership
and the art of developing successful, authentic and last-
ing relationships that build businesses and brand loyalty
for more than 20 years. Spaulding’s message on heart-led
leadership ties directly into an emphasis of this year's
conference on giving back.

Spaulding is the founder and president of Spaulding
Companies, a leadership development, speaking, training
and executive coaching firm in Denver, Colo. His books,

“It's Not Just Who You Know: Transform Your Life (and
Your Organization) by Turning Colleagues and Contacts
into Lasting, Genuine Relationships” and “The Heart-Led
Leader” have both been national best-sellers.

Dr. Bill Withers will provide an Iowa and ABI con-
nection as our third general session speaker. Withers is
a professor and leadership fellow at Wartburg College in
Waverly. In addition, he was instrumental in the develop-
ment of the ABI Foundation's Leadership Iowa Universi-
ty program and has spoken to numerous ABI Foundation
program participants.

Withers has more than two decades of management
and leadership experience in both business and educa-
tion, and his research has been presented multiple times
at the International Conference on Business in Honolulu.

When Schaefer-Weaton heard Withers speak in 2016,
she knew he needed to take part in the ABI conference.

“He moved me and my team, and I think he's going to
do a great job of tying the components of this conference
together and help bring us back to our Iowa roots,” she said.

Registration is Open!
Sign up now to attend the 2017 Taking Care of
Business Conference.

When: June 6-8
Where: Dubuque
To Register: Visit www.abitakingcareofbusiness.com

515.875.9855

wwéb#
wwang.

Executive Health Department

THE IOWA CLINIC
Offering Exceptional
Executive Health Experience

THE IOWA
CLINIC

experience

—

A National CPA & Advisory Firm

vhe ? ife.

Your time is at a premium, so your Executive
Health physical will be completed in one day at
our state of the art, multispecialty clinic in West
Des Moines. No traveling out of state to receive
access to top tier specialists, we are proud to say

they are working right here in your community.

You only have one life. Participating in The lowa
Clinic Executive Health Program may be one of
the most important things you do for yourself

and your family.

Looking to clear up confusion? BKD can help. Our CPAs and advisors
share their knowledge in print, in person and online through an ever-
expanding library of articles, videos and webinars. Experience how
we can help you navigate the future with certainty.

Visit bkd.com to sign up for BKD Thoughtware® emails.

Marv Debner // Partner
mdebner@bkd.com
515.418.9888

experience

CPAs & Advisors
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BY THE NUMBERS

Recent analysis from ABI's national partner BIPAC found that 83 percent Of
pr/vate employees found information provided by their employers helpful in
deciding how to vote in the 2016 election.

Fifty-two percent of respondents who got information from their employer
said it led them to register to vote, and 65 percent said it made them more likely
to vote. SEVEN percent said it made them less likely to vote.

Employers also ranked highest in terms of credibility: 34 percent of those surveyed
rated information from their employer as most credible, compared with 32 percent
and 14 percent for information from political parties and labor unions, respectively.

BIPAC conducted the survey Nov. 9-10 of more than 1,700 employed adults
who participated in the general election.

Helping our farmers grow since 1982
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Integ rity-

lowa’s Leader in Cybersecurity

3 .lhl...lil )

,.'"""“"-ll " SRR
mm ﬂrﬂ!

AND FABRICATEDPY

IntegritySRC.com | 515.965.3756
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JOIN THE CONVERSATION!

STAY UP TO DATE ON ALL THE LATEST ACTIVITY AT ABI AND JOIN THE DISCUSSION BY FOLLOWING US ON TWITTER!

Follow ABI and stay informed about everything happening throughout the organization:
®@lowaABI

ABI Foundation: Gain insight on the individual foundation programs

®@Leadershiplowa ®@LeadershiplowaU @BizHorizonslowa

ABI’s Public Policy team provides live updates throughout the day on activity at the Statehouse and throughout the state:

Mike Ralston Nicole Crain Jessica Harder Brad Hartkopf
@Mike4ABI @NicolesABI @JessicasABI @Brad4AB|

Follow our other staff for updates throughout the week:

Kathy Anderson Kay Neumann-Thomas Emily Schettler
@KathyAnderson @KMNT @eschettler
GET TO KNOW

L

»
MEET OUR NEWEST AN
ABI MEMBERS :

[m; u]

lowa Industry Political Action Committee

Densmore Insurance Strategies Inc. . . .
I Your organization. Your voice.
Converse Conditioned Air Inc.

Webspec Design LLC Your investment.
Magna International

lowa needs pro-business lawmakers to help our state’s economy thrive.

At ABI, we take seriously the responsibility to vet candidates and provide

. valuable election resources.
Learn more about how ABI membership could benefit

your company by visiting We need your help. Have you made your contribution to lIPAC yet?
Do so today to help us maintain our strong voice for lowa business in

i bi. bership/why-abi.
www.iowaabi.org/membership/why-abi ———

Visit bit.ly/iipac to donate.
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AHEAD OF THE CURVE

Business Horizons Sets Students Up for Success

It is never too early for high school students to start preparing for their future and tak-
ing advantage of opportunities to set themselves apart from the crowd. Fortunately for
the students of lowa, one opportunity is Business Horizons, a program of the Iowa As-
sociation of Business and Industry Foundation that has been providing students with
essential college and career experience for over 30 years.

Here are five ways that Business Horizons can have a positive impact on high school
students you know:

1.  Build vital leadership and teamwork skills. During Business Horizons, partici-
pants work together as a team with other student-leaders from across the state
to take part in exciting challenges and competitions. Students bring out their
inherent leadership skills and personal strengths to achieve team goals.

2. Gain resume-worthy college and career experience. Students spend the week
living as an independent college student while participating in a program that
can earn them college credit and a scholarship. Participation in Business Hori-
zons helps students stand out as young people who are focused and invested in
their future.

3. Receive a fresh take on Iowa and career opportunities. Business Horizons ex-
poses students to Iowa businesses and professionals in a variety of fields. Stu-
dents leave with knowledge of new career opportunities and how they can ac-
complish their goals right here in our great state.

4. Learn valuable life lessons for a successful future. Dynamic, expert speakers join
the program throughout the week, who inspire and challenge students to think
differently. They explore topics like creativity in today’s workplace, personal
communication tactics, how to manage finances in and after college, and more.

5.  Return to school even more focused and motivated to succeed. Participants
walk away with enhanced confidence in their ability as leaders and the impor-
tant role they play on a team. The program provides real-world application of
knowledge learned in the classroom, creating a greater interest in learning and
motivation to work hard when they return to class in the fall.

The ABI Foundation is currently accepting nominations and applications for this summer’s
Business Horizons program, which will take place June 25-29 at Central College in Pella.

Interested students should apply soon. Students who apply before April 10
will receive a $60 discount on participation.

To learn more, to nominate students and to complete applications, please
visit BusinessHorizonslowa.org.

ARE YOU AN ABI MEMBER? CHANCES ARE THE ANSWER IS YES.

ABl is Iowa’s oldest and largest business network, representing almost 1,500 businesses of all types and sizes
employing over 330,000 Iowans in all 99 counties. If you are not sure if your organization is a member of ABI,

contact Dorothy Knowles at 515-235-0568 or dknowles@iowaabi.org.

ADVISORY COUNCIL

STEVE CASSABAUM
21st Century Rehab

JIM NALLEY
BCC Advisers

PAUL DREY
Brick Gentry P.C.

DEBI BULL
BrownWinick Law Firm

MIKE O'DONNELL
CIRAS

ROB KANE
CliftonLarsonAllen

DEREK BLEIL
EMC Insurance

MICHAEL TEACHOUT
Focus OneSource

i IACOVOS ZACHARIADES
Global Reach

JULI JENKINS
LMC Insurance and Risk Management

LANCE GARDNER
Principal

ANN BLOCK
Tero International

NATALIE SPITZIG
The Iowa Clinic

RENA STRIEGEL
Transition Point Business Advisors

GREG SHIREMAN
Wellmark, Inc.
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A healthy smile is a powerful thing. It deserves Delta Dental of lowa,
the state’s leading dental benefits provider. With the largest network
of dentists, prompt answers and personable service, we make it easy
for members to protect their smiles and keep them healthy.

O DELTA DENTAL

deltadentalia.com




