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iowaeconomicdevelopment.com    iowaeconomicdevelopment businessiowablog.iowaeconomicdevelopment.com

There’s one very good reason Iowa has become 
an epicenter for innovation. We put our money 
where the breakthroughs are. Iowa poured 
more than $80 million into over 200 bioscience 
projects in the last 10 years. Over 78% of our 
patents impact advanced manufacturing. And 
last year Iowa graduated over 2,000 engineers 
to help turn innovations into profits. So visit 
iowaeconomicdevelopment.com. And discover 
the reasons your company should take the fast 
lane to Iowa.

INNOVATION 
GETS ITS OWN 
FAST LANE HERE.

REASON
#5

2ND STRONGEST 
STATE in the Midwest 
for start-ups.

www.iowaeconomicdevelopment.com
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 Taken collectively, ABI members and their 
employees pay more taxes, buy more goods 
and services, and donate more time and mon-
ey to Iowa causes than any other single entity 
in the state. It is the last point, donating to 
worthy causes, that is the focus of this edition 
of Business Record Iowa.
 I am proud of the employees of United 
Equipment Accessories and all they do for 
our community of Waverly. It is that way 
with ABI members all over Iowa. They are 
involved in their community and their state. 
And that is as it should be. Read more about 
philanthropy elsewhere in this magazine. 
 There is another important issue high-
lighted in this edition of Business Record 
Iowa. It is timely that it is featured now.
 In less than a month, hundreds of ABI 
members from across the state and beyond 

will converge on the Quad Cities for the as-
sociation’s 112th annual convention. The 2015 
Taking Care of Business Conference will be 
held June 10-12, and you simply won’t believe 
the incredible program in store for you.
 At the conference, you will find not one, 
but several internationally known speakers. 
You will see fabulous, first-class meeting and 
event venues. You will dine on the beautiful 
Celebration Belle Riverboat, play golf at one 
of the PGA’s finest courses, and experience 
terrific Quad Cities hospitality. Best of all, 
you will interact and network with Iowa’s top 
business people. You do NOT want to miss 
this conference.  
 There is no better investment you can 
make in your business than to attend this 
event. Register now at www.abitakingcareof-
business.com.

a view from the top

Giving back important to ABI members

Mark Hanawalt
ABI Chairman

United Equipment 
Accessories, Waverly

markh@uea-inc.com

may 2015
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emBarrassed executive

 Actually, the Occupational Safety and 
Health Administration will consider the staff-
ing agency and host employer to be “joint 
employers” responsible for the safety of any 
temporary workers.  Because of the number 
of temporary workers suffering fatal inju-
ries – many during their first days on a job 
– OSHA, in April 2013, announced the Tempo-
rary Worker Initiative to protect temporary 
employees from workplace hazards. OSHA 
inspectors will now identify when temporary 
workers are exposed to safety and health vio-
lations and will assess whether temporary 
workers received required training in a lan-
guage and vocabulary they could understand. 
OSHA has issued citations when employers 
failed to provide adequate protections, in-
cluding safety training.
 Keys to protecting your organization: 
 To ensure that there is a clear under-
standing of each employer’s role in protect-
ing employees, a reputable staffing firm will 
work with you to outline responsibilities for 
compliance with applicable OSHA standards 
in their contract. 

 Your staffing agency should partner with 
you to: 

• Establish safety requirements and a 
training communication plan. 
• Review your worksite/inquire into the 
conditions of the termporary workers’ 
assigned workplaces. 
• Have trained agency staff that can 
recognize safety and health hazards. 
• Hold you accountable/verify that you 
have fulfilled your responsibilities for 
site-specific training. 
• Ensure that you treat temporary 
workers like any other workers in 
terms of training and safety and health 
protections.

 OSHA and the National Institute for Oc-
cupational Safety and Health (NIOSH) have 
created a guide called the Recommended 
Practices. This guide highlights the joint re-
sponsibility of the staffing agency and host 
employer to ensure that temporary workers 
are provided a safe work environment and 
is available at www.osha.gov/Publications/
OSHA3735.pdf. 

Q. Who is ultimately responsible for the safety  
     of temporary workers at my site?
a.  This is a great question that can have serious implications to companies  
       utilizing temporary workers. There is often confusion as to whose responsibility  
       it is to ensure that proper training of temporary employees is completed.

Karen Miller
Executive Vice President, 
Manpower – Central Iowa

karen.miller@
manpowerdm.com

http://www.abitakingcareof-business.com
http://www.abitakingcareof-business.com
http://www.abitakingcareof-business.com
mailto:markh@uea-inc.com
mailto:abi@iowaabi.org
http://www.iowaabi.org
http://www.osha.gov/Publications/
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investors cluB

Governor’s Club MeMbers          

ChairMan’s Club MeMbers

President’s Club MeMbers

exeCutive
3M
Advantage Capital Partners
Agri-Industrial Plastics Co.
Altria Client Services, Inc.
American Solutions for  
   Business
Archer Daniels Midland Co
AT&T
Avaya/Tektivity/Carrier Access
A.Y. McDonald Mfg. Co.
Baker Group
Bankerst Trust Company

Barton Solvents, Inc.
Bearence Management Group
BKD, LLP
Brownells Inc.
Casey’s General Stores Inc.
Caterpillar, Inc.
Cedar Rapids Metro Economic  
   Alliance
Central Lighting & Equipment
Danfoss Power Solutions
Delta Dental of Iowa
Diamond Vogel Paint Co.

Electronic Engineering
EMC National Life Co.
Engine Components/UTC  
   Aerospace Systems
FBL Financial Group Inc.
Francis & Associates
Freaky Fresh Marketing
GE Capital 
Geater Machining & Mfg. Co.
Hormel Foods Corp.
Iowa Area Development  
   Group LLC

Iowa Soybean Association
Iowa Speedway/NASCAR
Kreg Tool Company
Lennox Manufacturing Inc.
LyondellBasell Industries
Manatts Construction    
   Company, Inc.
Meredith Corp.
Monsanto Co.
Musco Corp.
Nationwide 

Prairie Meadows Racetrack  
   and Casino
Sukup Manufacturing Co.
Tero International Inc.
TRANSAMERICA / AEGON  
   USA, LLC
Tyson Foods
Universal Printing Services
Upper Iowa University/Fayette
Vistage International, Inc.
Whirlpool
Winnebago Industries Inc.

ManaGer
ACT, Inc.
AGP/Ag Processing Inc.
American Express
Bankers Trust Co.
Barr-Nunn Transportation, Inc.
Bemis Company, Inc.
CDS Global Inc.
Climax Molybdenum Co.
CUNA Mutual Group

Curries Division of AADG, Inc.
Davis Brown Law Firm
Dean Snyder Construction
Dexter Laundry, Inc.
Diamond V Mills, Inc.
Dresser-Rand
Firestone Agriculture Tire Co.
Gerdau
Hagie Manufacturing Co.

Henningsen Construction, Inc.
Iowa Innovation Corp.
ITC Midwest
Kemin Industries, Inc.
Koch Companies PS, LLC
Lightedge Solutions, Inc.
M. A. Ford Manufacturing  
   Co., Inc. 
Marco, Inc.

Menard, Inc.
Nestle Purina Pet Care Co.
Northwest Bank
Oscar Mayer Foods Division
Precision Pulley & Idler
Ruan
Shine Bros. Corp.
Shive-Hattery Inc.
Standard Golf Co.

Stellar Industries, Inc.
Story Construction
TrueNorth Companies, LLC
Union Pacific Railroad
Volt Workforce Solutions
Wells Enterprises, Inc.
West Liberty Foods Division  
   of ITGC

ASPECT RATIO GUIDELINES

EMERSON and FISHER logos should always be scaled proportionally
(aspect ratio of exterior Fisher Logo loop should be 53% of letter “I” width)

ACCEPTABLE COLOR USAGE

CMYK - Process Color

SPOT COLOR Specifications:
PMS 032 - RED  (or equivalent)

BLACK
WHITE

IF QUESTIONS CONTACT:

Cheryl Clark
Emerson/Fisher Graphics Dept.

641-754-2760

LETTER HEIGHT SIZE GUIDE & ALIGNMENT

DUAL LOGO USAGE GUIDELINES
 position Brand logo to left of Company logo

ASPECT RATIO GUIDELINES

EMERSON and FISHER logos should always be scaled proportionally
(aspect ratio of exterior Fisher Logo loop should be 53% of letter “I” width)

ACCEPTABLE COLOR USAGE

CMYK - Process Color

SPOT COLOR Specifications:
PMS 032 - RED  (or equivalent)

BLACK
WHITE

IF QUESTIONS CONTACT:

Cheryl Clark
Emerson/Fisher Graphics Dept.

641-754-2760

LETTER HEIGHT SIZE GUIDE & ALIGNMENT

DUAL LOGO USAGE GUIDELINES
 position Brand logo to left of Company logo

>>  Members of the Investors Club play a key role in ABI’s success.  
       For more information on how your company can join, contact Mike Ralston at mralston@iowaabi.org

mailto:mralston@iowaabi.org
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event rewind

ABI President Mike Ralston moderates a panel on 
workforce for the Connecting Statewide Leaders forum. 

Rand Fisher, president of the Iowa Area Development 
Group, speaks with Leadership Iowa participants. 

Davis Brown attorney Lori Chesser answers questions 
during a presentation to the LI class.

Connecting Statewide Leaders and Leadership Iowa APRIL 9-10 | StoRM LAke

Workers’ Compensation Program MARCh 25 | ALtoonA

Chris Murphy, a senior engineer at eMC Insurance Co., 
discusses how to prevent injuries.

BrownWinick attorney elizabeth Coonan talks with 
participants about bad faith claims. 

Ryan Smith of Aegis Group, LLC, explains the benefits 
of functional capacity testing.

roberthalf.com/salarycenter
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ExpErt AdvicE

40% of all U.S. bUSineSSeS are 
projected to change hands 
in the next 5 years.

will you be ready to buy or sell?

a successful sale satisfies the needs of 
the seller and the goals of the buyer...

Do you have a succession plan?
What is the value of your business?
What is the selling process?

contact us today for answers to these questions.

3050 Se enterprise Dr., Suite b, Grimes, ia � www.tbbinc.com
Dan Coogan 515.986.6055 � Mike Schoville 515.986.6056

Find your local community foundation at www.IowaCommunityFoundations.org

Iowa Community Foundations is an initiative of the Iowa Council of Foundations

Partner with your local community foundation and receive immediate tax 
benefits. Flexible giving options let you choose how to make your charitable 
investment go further. You can start a fund in your company’s name, or 
contribute to an existing charitable fund.  If it is an endowed gift, the fund 
may qualify for the Endow Iowa Tax Credit - letting you give for less.

IOWA IOWA
COMMUNITY
FOUNDATIONS

Making a difference is a good business. 

 Many people come to their professional advis-
ers knowing they want to make charitable gifts 
during their life or after death. What they do not 
know is the best way to benefit their charities 
while also maximizing the tax benefits from their 
contributions.
 Generally, when people make charitable contri-
butions, they may deduct the contributions on their 
income tax returns or from their estates. However, 
there are a couple of common giving strategies that 
can provide even bigger tax benefits for income or 
estate taxes.  
 The first strategy is to make a donation of ap-
preciated assets. By contributing appreciated assets, 

the donor gets a twofold benefit. First, the donor 
avoids the recognition of any capital gain when he 
or she donates the appreciated property. Second, 
the donor gets to deduct the value of the appreci-
ated property at the time of donation. For example, 
assume you owned General Electric Co. stock worth 
$100,000 in which you had a tax basis of $20,000. If 
you sold the stock, you would recognize a capital 
gain of $80,000. By donating the stock, you avoid 
recognizing the $80,000 gain and also get to deduct 
the full $100,000 value of the stock.
 If making a contribution through your estate, 
qualified accounts like traditional 401(k)s and in-
dividual retirement accountss are often excellent 

choices. In general, these qualified accounts are 
included in the value of a person’s estate and are 
subject to income tax as distributions are received 
by the recipients, meaning they may be taxed twice. 
By making a charitable contribution using qualified 
accounts, the donor does not pay any estate tax on 
the amount donated, and the charity does not pay 
any income tax on the distributions since it is a tax-
exempt organization.  
 The tax laws in this area can be complicated, 
so you should work with your tax professional and 
counsel to ensure that your gift complies with all tax 
laws and is executed and documented appropriately.  

Drew Larson
Attorney, BrownWinick

larson@brownwinick.com 

How Do I Maximize the Benefit of  
My Charitable Contributions?

http://www.tbbinc.com
http://www.IowaCommunityFoundations.org
mailto:larson@brownwinick.com
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ahead of the curve

 From industry advisors at Business Horizons to members of our various 
boards, volunteers play a critical role in the success of the ABI Foundation. 
 These individuals contribute hundreds of hours each year to help 
educate the future business and civic leaders of our state. 
 But it’s not all work. Ask anyone who has attended these programs 
as a volunteer and they will tell you, volunteers walk away from these 
experiences enriched, too. 

 There are growth opportunities, not only for those participating 
in ABI Foundation programs, but for those helping to produce the pro-
grams as well. 
 “I don’t care what your life experiences are, it’s great to see the next gen-
eration and what they’re thinking,” one Business Horizons volunteer said. 
 Thank you to all of our wonderful volunteers who help ensure ABI 
Foundation programming is successful year after year. 
 Are you interested in taking a more active role in the Foundation?
 Here are three ways to get involved:

Business Horizons: This week-long business boot camp for high 
school students is powered by volunteers. Our industry advisors 
serve as guides to student groups throughout the week. Are you 
a professional in the field of banking, finance or marketing? We 
need judges to provide valuable feedback on student work!

Leadership Iowa University: Each Leadership Iowa University 
student is paired with a business professional in their field of 
interest. This is a great opportunity to help mentor and mold 
Iowa’s future leaders.

Represent the Foundation at ABI events: Events like the ABI 
Executive Open are important fundraising opportunities for 
the foundation. Volunteers provide the manpower and the 
enthusiasm to help bring in donations, all while interacting  
with ABI members. 

Contact Kay Neumann-Thomas at kthomas@iowaabi.org or 515-235-0564.

Kaci Conetzkey, Doug Strand and Scott Bailey serve as Industry 
Advisors for Business Horizons.

I don’t care what your life experiences are, 
it’s great to see the next generation and 

what they’re thinking.
 Business Horizons volunteer

mailto:kthomas@iowaabi.org
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*Healthiest Employers is a registered trademark of Healthiest Employers, LLC and is used with permission.

Which companies are Iowa’s

*

PRESENTING SPONSOR:

®

Whether you are leading the way to a healthier 
workforce or hoping to learn from those who have, 
join the Business Record and the Iowa Association 
of Business and Industry at ABI’s Taking Care of 
Business Conference as we celebrate the winners 
of Iowa’s Healthiest Employers.

BRONZE SPONSORS:

AwArds breAkfAst
AbI’s tAkIng cAre of busIness conference

Waterfront Convention Center • 2021 State Street, Bettendorf, Iowa
Friday, June 12, 2015

7 a.m. Breakfast • 7:45 a.m. Presentation of Awards • 
8:30 A.M. Keynote address by Dr. Donald D. Hensrud, Medical Editor  

of The Mayo Clinic Diet: Eat Well. Enjoy Life. Lose Weight
 

Registration is required and seats are limited.  
Cost for Award Breakfast and keynote is $39 per person.  

Register: www.businessrecord.com/healthiestemployers

To register or for more information on ABI’s  
Taking Care of Business Conference: bit.ly/abicon15

Western Region Central Region Eastern Region

Large
Employers

Mid-Size
Employers

Small
Employers

Stellar Industries Meredith Corporation Genesis Health System

Hy-Capacity, Inc. Terracon Consultants, Inc. MUDD Advertising

Antea Group Delta Airlines

FINALISTS

N/A

http://www.businessrecord.com/healthiestemployers
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philanthropy  PreParing 
 a Plan  
 that works  
 for you

a  c u s t o m  p u b l i c a t i o n  f o r  a b i

 A series of new initiatives implemented over the past 15 years 
has refocused the philanthropic efforts of many Iowans who are 
taking a “live here, give here” approach to giving.
 The renewed interest in contributing to local organizations 
has provided a growing source of optimism and support in the 
state’s smaller communities. 
 Iowa business leaders are among those stepping up to help en-
sure their communities have the organizations and the infrastruc-
ture necessary for residents and local companies to be successful. 
 The benefits are twofold. Many business owners and execu-
tives feel compelled to give back to the communities that helped 
make their companies successful. The projects they fund also 
improve the local quality of life, which can help attract potential 
employees. 
 “As a kid, especially growing up in a small community, you 
think everything is there because it’s meant to be there, but as 
you grow older you realize that there is actually a lot of hard work 

Johnne syverson, (pictured left)

President, Transition Point Business Advisors

  “It can be very powerful  
to integrate that philanthropic   
 philosophy into the  
  transition planning process,  
 but it’s not something  
        that your typical    
business owner or  
    executive is going to be 
knowledgeable about.”
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involved, there are donations and people pushing to make sure everything is 
in place,” said Charles Sukup, CEO of Sukup Manufacturing, a family-owned 
manufacturer of grain bins and pre-engineered metal buildings in Sheffield. 
 Sukup’s family has given to a number of local organizations and initiatives 
that both fulfill critical needs (a care center in Sheffield) and improve the qual-
ity of life (expanding area bike trails). 
 With proper planning and help from professional financial advisers, Io-
wans can ensure they are getting the most out of their opportunities to do-
nate, particularly in times of transition, said Johnne Syverson, President of 
Transition Point Business Advisors in West Des Moines. 

InItIatIves spur local gIvIng

 Several legislative changes and other efforts have served as catalysts in 
the trend toward local giving:

• In 2003, the Iowa Legislature created the Endow Iowa Tax Credit, which 
provides a 25 percent state tax credit on top of federal donations for 
contributions made to permanent endowment funds through a qualified 
community foundation.  
• A County Endowment Fund established by the Legislature in 2005 
directed a portion of the state’s gaming revenue to qualified community 
foundations in 85 Iowa counties, helping to jump-start community 
foundation efforts around the state. 
• The Community Vitality Center was created to help implement projects 
to improve the vitality of Iowa communities. The center conducted a 
wealth transfer study, which projected that Iowans would transfer $531 
billion in their estates between 2000 and 2049. An estate transfer is a 
popular time for people to make philanthropic contributions because 

those contributions allow for the write-off of a portion or all of their 
federal estate taxes. 

 The Iowa Area Development Group has played a key role in helping to edu-
cate people on the value of local giving because philanthropy is an important 
economic development tool, IADG President Rand Fisher said. 
 “When you think about it, nonprofit institutions, the focus of most philan-
thropy, are at the heart and soul of most communities,” Fisher said. “Charitable 
institutions and causes help define the very fabric of a community.”

plannIng crItIcal to makIng the most  
of contrIbutIons

 For those looking to provide the greatest impact with their dollars, work-
ing with a Certified Financial Planner is critical, Syverson of Transition Point 
Business Advisors said. 
 In the case of an estate transfer or business transition, it’s particularly im-
portant to work with someone who understands the charitable tax benefits 
and other implications. 
 “You don’t know what you don’t know,” Syverson said. “It can be very pow-
erful to integrate that philanthropic philosophy into the transition planning 
process, but it’s not something that your typical business owner or executive 
is going to be knowledgeable about.”
 People should also look into more nontraditional contributions, Syverson 
said. For example, 80 percent of charitable giving is done via cash gifts, but 
only 10 percent of the country’s wealth is in cash. The other 90 percent is in 
business interests and real estate. 
 “We often show business owners how they can make gifts of non-cash as-
sets as part of their philanthropic and transition plans in such a way as to give 

} }Foundations play an important role in America’s charitable 
giving landscape, accounting for 15 percent of all 
contributions in 2013. 

Foundations were second only to individuals, who provided 
72 percent of the country’s $335.17 billion in contributions 
that year, according to Giving USA. 

Many ABI member companies have foundations that 
provide philanthropic support nationally and in their local 
communities. 

The Wellmark Foundation, for instance, provided about 
$3 million in contributions to nonprofits in Iowa and South 
Dakota last year. 

The foundation’s grant program provides funding for 
projects and initiatives that help people lead a healthy 
lifestyle. This year, the Wellmark Foundation has two key 
focuses for its grants: active living where we work, learn 
and play, and access to and consumption of health food. 

The foundation’s BluesCare Giving Program encourages 
employees to give back, too, by rewarding them for their 
volunteer time. 

For every eight hours an employee volunteers, the 
Wellmark Foundation contributes $250 to the nonprofit  
of the employee’s choice. 

“We think it’s a pretty unique program,” Wellmark Foundation 
Manager Stephanie Perry said. “Caring is one of Wellmark 
Blue Cross and Blue Shield’s core values. Employees are en-
couraged to volunteer in our communities, and the volunteer 
designations are another way the employees can give back.”

In 2014, employees volunteered more than 36,000 hours  
and the foundation donated more than $1.7 million to  
548 organizations. 

“What’s neat about the program is it allows the employees  
to decide what they think is important, both where they  
want to volunteer and where they want the designations  
to go,” Perry said. 

Corporate foundations serve CritiCal role
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them tax leverage without impairing their cash flow,” he said. 
 Syverson also recommends establishing a donor advised fund at a local 
community foundation as a way to manage contributions. 
 This allows people to give to local organizations that matter the most to 
them, while simplifying the giving process. 

Community foundation partiCipation  
on the rise

 The community foundation movement started to take hold in Iowa about 
20 years ago, but gained momentum when the state established the County 
Endowment Fund in 2005, said Kristi Knous, president of the Community 
Foundation of Greater Des Moines, which serves as a host foundation for 
smaller community foundations throughout the state. 
 Knous and others say there are several incentives to making contributions 
through a community foundation, in addition to the administrative services 
and tax credit incentives. 
 For one, people who are able to make a large contribution due to an estate 
transfer or other tax event can place the money in a donor advised fund and 
distribute it over time as opposed to giving it out all at once. 
 Community foundations also provide a convenient avenue to donate to lo-
cal organizations. Those who may have given to larger more centralized orga-
nizations because they had the structure and capacity in place to accept such 
gifts can now do the same with smaller or more local organizations. 
 “What’s neat about having a foundation at the county or community level 
is that they are unique to that county and its needs,” Knous said. “It’s great to 
have those local experts working in these community foundations, because 

they know their community best and have the flexibility to meet those needs.”
 Some counties and cities, in particular, have embraced their community 
foundation as a tool to actively work toward improving their community. 
 The Community Foundation of Greater Des Moines worked with IADG to 
create the Iowa Community Affiliate Network, or Iowa C.A.N., a network of 
more than 30 rural Iowa county community foundations, communities and 

When you think about it,  
nonprofit institutions, the focus of most 
philanthropy, are at the heart and soul  

of most communities. Charitable 
institutions and causes help define the 

very fabric of the community.

Rand Fisher, President, Iowa Area Development Group

cultivationcorridor.org
agbioscience | biorenewables | agtechnology | advanced manufacturing | plant sciences

LEADING THE NATION  
IN BIOMASS PRODUCTION
The Cultivation Corridor is home to one of the most productive 
bioeconomies in the nation, leveraging statewide food and  
ag production that outpaces the national average by 27%.

Yielding an average  
of 47.7 million metric tons  

per year, Iowa’s 13.6 million 
acres of corn produce around 

17% of the nation’s  
corn supply.

With 9.4 million acres  
of soybeans, Iowa grows  
an average of 11.3 metric  
tons per year, or around  

14% of the nation’s  
soybean supply.

We specialize in small business 
protection at a price you can afford.  

Call your local Grinnell Mutual 
agent or visit grinnellmutual.com 
for details. 

Discover what 
Grinnell Mutual 
can do for your 

business

}
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BE MORE influEntial.

Tero InTernaTIonal: Providing customized training proven 
to transform people and deliver the results you need.

www.tero.com | training@tero.com    
515.221.2318  ext. 204

Rowena Crosbie, President

Achieve. Lead. Outclass.

Research reveals that many attempts at complex communications  
fail or lead to conflict.

 
You are part of a team with differing views on how to allocate resources to projects.

You need to find a solution to a customer complaint that satisfies both the customer and your organization.

You need to provide feedback to an employee and anticipate they may become defensive.

These are just a few examples of workplace scenarios that will result in a positive or negative 
outcome – depending on how they are handled. Today, the ability to communicate influentially 
represents competitive advantage. Contact Tero to learn the skills of influence.

 
2015 Public Workshop dates for Influence: How To achieve Winning outcomes 2-day workshop:

• May 5 – 6   •  September 15 – 16  •  Registration Fee:  $695

As a kid, especially growing up in a small 
community, you think everything is there 

because it’s meant to be there, but as 
you grow older you realize that there is 

actually a lot of hard work involved, there 
are donations and people pushing to 

make sure everything is in place.

Charles Sukup, President and CEO,  
Sukup Manufacturing

residents. Over the past decade, Iowa C.A.N. affiliates have built charitable as-
sets of more than $30 million and established nearly 400 funds. At the same 
time, these affiliates have provided more than $24 million in funding toward 
more than 6,000 projects, Fisher said. 
 Hardin County newspaper publisher Mark Hamilton helped establish the 
Community Vitality Center and views local philanthropy as a way to help re-
invent the area as a place where young families will want to live. 
 He and other advocates started by reaching out to those residents who 
had moved away and were going to receive money from their parents still liv-
ing in Iowa. 
 “Ag land, especially, is a very valuable asset,” Hamilton said. “We knew if we 
could find ways to entice people to leave some of that asset to communities to 
build foundations, then we could work on the quality of life and the kind of 
things we need to attract the next generation of settlers.”
 Hamilton used his own inheritance as seed money for the Hardin Coun-
ty Community Endowment Foundation. There, residents have successfully 
raised money for a hospital, swimming pool and library. People have also 
made smaller more personal donations for community college scholarships 
and maintenance of the day care center. 
 The Hardin County Foundation has established a thorough vetting pro-
cess for issuing grant money raised from private contributors and from gam-
ing revenue, Hamilton said. 
 His next goals are to continue to increase the foundation’s endowment, 
which now sits at about $3 million and to continue work on projects that will 
attract people to Hardin County. 
 “I think you see things that are a really great need but as a county of 18,000 
can’t quite afford and don’t want to pay with tax dollars. This is an avenue to 
address those issues.”

http://www.tero.com
mailto:training@tero.com
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Capitol Business

 The Iowa Legislature’s scheduled adjournment 
date was May 2. Iowa legislators have exceeded the ses-
sion timeline without pay each of the past two years. 
Given the unpredictable nature of the Legislature this 
year and the deadline for this article; I thought this 
month’s column would be an excellent time to an-
nounce some upcoming public policy events:

Post-Legislative Session Regional Meetings: The pub-
lic policy team will be coming to a city near you to give 
you a “hot off the press” analysis of the 2015 legislative 
session. Stay tuned for dates and locations pending 
the outcome of the Legislature. 

Committee Meetings in August: ABI’s five public poli-
cy committees will meet in August to review existing 
policies and recommend priorities for the 2016 legis-
lative session. The board will approve the priorities 
at the September meeting. The schedule allows ABI 
members and staff ample time to educate legislators 
on ABI’s 2016 priorities before policies are developed.

Washington, D.C. Fly-in: Two years ago, ABI members 
flew to Washington, D.C. and met with members of the 
Congressional delegation and key national association 
partners. The trip received rave reviews by all who at-
tended so ABI is hosting a trip again this year. ABI 
members taking part in the trip will spend two full 
days in Washington and have the opportunity to meet 
with Iowa’s congressional delegation and network 
with our association’s national affiliates. The trip will 
be held September 15-18 and includes hotel, airfare and 
some meals for $1,900. Based on feedback from the in-
augural group, ABI is capping this high value event at 
20 individuals. Please contact me if you’re interested 
in attending, or being put on the list for a future trip. 

Presidential Candidate Series: ABI is working on a 
new initiative to bring presidential candidates to your 
companies. As the candidates are visiting communi-
ties, we are encouraging them to stop by and visit with 
employers and employees about issues impacting jobs. 
We are also working with BIPAC (Business and Indus-
try Political Action Committee) to record videos of the 
candidates speaking on three or four top issues as de-
termined by the ABI membership. Stay tuned for more 
information on this new initiative.

 The ABI public policy team is always seeking to 
improve the events we host and the issues we track 
on behalf of members. Please contact me if you have a 
suggestion for a new event or recommendation for us 
to improve our work on behalf of the Iowa employer 
community. 

Stay engaged   
   with upcoming events

Nicole Crain
Vice President, 
Government Relations

ncrain@iowaabi.org

Buy aBi affinity program

Leveraging the buying power of over 300,000 Iowans to provide 
enhanced products and lower prices. Visit bit.ly/BuyABI.

Aligning Your  
People for Results 

… By Design

Partner to Offer You the Best Discounts on Office Supplies, Furniture & Printing

Storey Kenworthy, Matt Parrott &
Iowa Association of Business and Industry

Free State-Wide Delivery 
On All Supply Orders

Storey Kenworthy | 800-622-4536 | www.storeykenworthy.com

mailto:ncrain@iowaabi.org
http://www.storeykenworthy.com
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may 15
2015 ABI Legislative Update Teleconference (members only)

Teleconference
9:00 AM - 9:30 AM

June 10-12
2015 Taking Care of Business Conference

Waterfront Convention Center
Quad Cities

august 31
ABI Executive Open

Des Moines Golf and Country Club 
1600 Jordan Creek Parkway | West Des Moines
12:00 PM - 6:30 PM

september 30
Iowa’s Advanced Manufacturing Conference

Prairie Meadows Event Center
1 Prairie Meadows Drive | Altoona
9:00 AM - 3:00 PM (registration will begin at 8:00 AM)

Reader 
Survey

Go online Reader
Submissions

Video Photo Gallery Mobile Phone/
QR Codes

Social Media/
Join the discussion

Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.

calendar of events

INSURANCE
THAT PROTECTS.

SERVICE
THAT MATTERS.
All it takes is six words to explain what makes us a different 

kind of insurance agency for businesses. Contact Professional 
Solutions Insurance Services for the rest of the story.

Professional Solutions Insurance Services is a licensed, full-service insurance agency. Insurance coverage is  
underwritten through many of the industry’s leading insurance carriers. Iowa license #1001003700. ©PSIS NFL 2098

14001 University Avenue
Clive, Iowa 50325-8258

515-313-4502
800-961-6007

www.psis-ins.com

TM

 WWW.QAGRAPHICS.COM     P:  515.965.3403     SALES@QAGRAPHICS.COM

A FULL SERVICE DIGITAL DESIGN STUDIO
We consult, we design, and we develop, all in-house.

3D Design & Animation

Interactive Walkthroughs

Mobile Apps

3D Rendering

Virtual Configurators

Web Development

http://www.iowaabi.org
http://www.psis-ins.com
mailto:SALES@QAGRAPHICS.COM
www.qagraphics.com
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 Staying up-to-date on the latest environmental compli-
ance issues is important for every regulated organization. 
 That is why ABI is proud to partner with several re-
gional organizations to put on the Midwest Environmental 
Compliance Conference next week in Overland Park, Kan. 
 The event will provide valuable perspective on current 
and emerging compliance and enforcement issues and of-
fer up-to-date information on rapidly changing areas of 
law and regulation in air, hazardous waste and water. 
 The lineup of expert speakers will provide unique in-
sights and real-world experience. 

 This conference will address all of the major regula-
tion issues facing businesses today, including the impact 
of the Waters of the U.S. rule, a timeline and implications of 
the Clean Power Pan and hazardous waste management. 
 Learn from experts the best permitting and compli-
ance tips in air, water and hazardous waste and under-
stand the impact of new regulations related to ozone. 
 This two-day event will take place May 13-14 at the 
Overland Park Convention Center.

join us
Stay up-to-date on environmental issues 
at upcoming conference

Advisory council
Todd McDonald

ATW Training and Consulting 

Jim Nalley
BCC Advisers

Adam Tillman
Bergan Paulsen

Paul Drey
Brick Gentry P.C. 

Debi Bull
BrownWinick Law Firm

Mike O’Donnell
CIRAS 

Rob Kane
CliftonLarsonAllen

Derek Bleil
EMC Insurance

Iacovos Zachariades  
 Global Reach

Marty Blanchard
Great Western Bank

Juli Jenkins
LMC Insurance and Risk Management

Karen Miller
Manpower

Michele Farrell
Measured Intentions

Jerry Sullivan
Principal Financial Group

Jim Roy
QPS Employment Group

Stephen Fry
Spindustry 

Gina David 
Transition Point Business Advisors 

Janel Wells
Wellmark, Inc.

Are you An ABI memBer? ChanCes are the answer is yes.
ABI is Iowa’s oldest and largest business network, representing almost 1,500 businesses of all types and sizes 

employing over 350,000 Iowans in all 99 counties. If you are not sure if your organization is a member of ABI, 

contact dorothy Knowles at 515-235-0568 or dknowles@iowaabi.org.

eye on industry

Reader 
Survey

Go online Reader
Submissions

Video Photo Gallery Mobile Phone/
QR Codes

Social Media/
Join the discussion

Visit bit.ly/MECconference to register.

supervisors can take a key role in safety
 Engaging front-line supervisors is critical to creating a safe workplace, 
Chuck Martinek of LMC Insurance and Risk Management told participants at 
ABI’s Workers’ Compensation Program recently. 
 “Front-line supervisors have to set the tone for the safety culture you 
want to establish,” Martinek said. “I think supervisors should talk about safety 
every single day to their employees.”
 Those people who work directly with employees and observe their day-to-
day activities are in the best position to recognize dangerous acts or conditions.
 Creating and maintaining a safe workplace doesn’t have to place an undue 
burden on supervisors, Martinek said.
 Martinek highlighted five basic safety responsibilities of supervisors:

1. survey the work area: Take five to 10 minutes in the morning and 
afternoon to observe employees working with the sole purpose of 
identifying unsafe acts or unsafe conditions. When an employee does 
something right, acknowledge it. If something is being done incorrectly, 
take steps to fix it. 
2. establish work methods: Work methods need to be well-understood 
and consistently followed for efficient and safe operations.
3. Giving job instruction: Supervisors need to be engaged in new 
employee training and ensure that those employees understand how  
to do their job correctly and safely. 
4. Assigning people to jobs: When a supervisor makes a work 
assignment, the employee must be qualified to do the job and 
thoroughly understand the work method. 
5. supervising people at work: Accidents and injuries occur when 
people deviate from established safe practices. In order to prevent 
injuries, a supervisor must watch for unsafe work methods and 
correct them immediately. 

 Safety is usually thought of as a priority but should be considered a value, 
like showing up on time, Martinek said. Employees are often disciplined or 
even fired for being tardy. That’s not the case for safety violations, he said. 
 “It’s a rare company that thinks of safety as a requirement to work for 
them,” Martinek said. “Your supervisors need to manage the safety element 
just like they would for showing up on time.”

Reader 
Survey

Go online Reader
Submissions

Video Photo Gallery Mobile Phone/
QR Codes

Social Media/
Join the discussion

To review this and other 
presentations from the Workers’ 
Compensation Program visit  
bit.ly/2015presentations.

Chuck martinek
Loss Control Consultant, LMC Insurance 
& Risk Management

chuck.martinek@lmcins.com

mailto:chuck.martinek@lmcins.com
mailto:dknowles@iowaabi.org
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